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01 COEXISTENCE II 
Social Justice
 
DIGITAL POSTER

digital image

28 x 39” 



02 COEXIST 
Experimental Poster 

 
DIGITAL POSTER (Interactivity)

digital image
processing

12 x 12” 



03 A VISION OF BRAND IDENTITY:
embracing interactivity
A Sole Design Exhibition

IDENTITY
INTERACTION DESIGN

installation 
digital ㅡㅡmedia, print

Thesis Exhibition, Patti & Rusty Rueff Gallery
School of Visual and Performing Arts. 
Purdue University, March 2011



04 RADIOACTIVE RAIN IN JAPAN 
Pray for Japan

POSTER (Interactivity)

digital image
processing

32 × 46”



05 COEXISTENCE I 
Experimental Poster 

 
DIGITAL POSTER (Interactivity)

digital image
processing

28 x 39” 



06

digital print

28 x 39” (series of three)

THINK DIFFERENTLY
Recruitment Poster Series

 
POSTERS



07 BOOK DESIGN 
Art Directing, Publication for Books, 
works by Dennis Ichiyama

Editorial Design

print, photography

A. BILLBOARDS: A Collection of Typographic 
Collages

B. TYPOGRAPHIC EXERCISES 

B.A.



08 RZ PROJECTS
The projects represent the unification of 
comtemporary art and graphic design.  

TYPOGRAPHY
POSTER 
INSTALLATION ART

A.
woodcut
digital print 

9x12”

B. 
video installation
processing 

720 x 480 px
h.264, 1’:12”

A.

B.



09 PERSONAL IDENTITY
Interactive Business Card

INTERACTION DESIGN

digital media, print 
programming

720 x 480px
H.264, 1’:16” 



10 SOCIALIZATION
An Experimental Time-based Art.

MEDIA ART

Video

720 x 480px, h.264, 1:00”



11 CALLIGRAPHY
The Classic & Contemporary of Calligraphy

  
TYPOGRAPHY

calligraphy 
handcraft (book binding)

9 x 12”, 60 pages



12 The Society of the Spectacle 

POSTER

300mm x 900mm



13 THE COLORS OF KOREA
Editorial design for Korea Traditional 
Colors.
 

RESEARCH BOOK

digital print

4 1/2 x 7 1/2”,
34 pages



14 ANTIQUES IN LAFAYETTE
Mapping System in Lafayette, Indiana

BROCHURE DESIGN

digital print

4x9”
8 pages 



15

graphic identity 
manual 
purdue university 
galleries

2007

artistic, concordant, innovative and 
welcoming.

transition periodTransition period is being established to 
coordinate the changeover to the new 
Visual Identity. This will allow for adequate 
time to create new materials to meet 
important deadlines and to deplete stocks 
of old materials.

Transition from the old logo to the new logo 
and from the old Visual Identity Guidelines 
to the new Visual Identity Standards will 
be governed according to the following 
principles and schedule. 

The new logo and Visual Identity Standards 
must be used for any new materials 

being created beginning March 
2007

pug mission
The Purdue University Galleries provide high-
quality visual art exhibitions and programming 
to enhance the educational mission of the 
University, to enrich the aesthetic environ-
ment of the University community, and to 
serve as a cultural resource for the Greater 
Lafayette public.

Through the presentation of exhibits, lectures 
and special events and through the acquisi-
tion, preservation and interpretation of the 
permanent art collection, the galleries provide 
a wide variety of artistic and educational 
experiences to stimulate an understanding 
and appreciation of art.
 
The Purdue University Galleries are 
sponsored by the College of Liberal Arts 
with additional support form the Purdue 
Student Union Board and the Friends of 
the Galleries. The galleries are located in 

several locations on the main campus in 
West Lafayette, Indiana, 

brand platform

purdue university galleries 2007

pug mission

new identity personality

The Purdue University Galleries provide high-quality visual art 
exhibitions and programming to enhance the educational mission 
of the University, to enrich the aesthetic environment of the 
University community, and to serve as a cultural resource for 
the Greater Lafayette public.

Through the presentation of exhibits, lectures and special events 
and through the acquisition, preservation and interpretation of the 
permanent art collection, the galleries provide a wide variety of 
artistic and educational experiences to stimulate an understand-
ing and appreciation of art.
 
The Purdue University Galleries are sponsored by the College of 
Liberal Arts with additional support form the Purdue Student Union 
Board and the Friends of the Galleries. The galleries are located in 
several locations on the main campus in West Lafayette, Indiana, and 
all are handicap accessible.

artistic, concordant, innovative and 
welcoming.

brand platform

purdue university galleries 2007

transition periodTransition period is being established to coordinate the changeover 
to the new Visual Identity. This will allow for adequate time 
to create new materials to meet important deadlines and to 
deplete stocks of old materials.

Transition from the old logo to the new logo and from the old Visual 
Identity Guidelines to the new Visual Identity Standards will be gov-
erned according to the following principles and schedule. 

The new logo and Visual Identity Standards must be used for any 
new materials being created beginning March 1, 2007

new identity

identity system

simplified logo

monogram

The Purdue University Galleries identity system is designed to be 
flexible and work in multiple formats, different configurations, small 
and large sizes and different media. For purposes of understanding 
the visual identity system, the following terms will be used:

simplified A

simplified B

simplified C

For most uses, the official logo is preferred. However, a simplified 
version of the logo without the descriptor is acceptable in 
certain circumstances, such as when space is limited and 
logo legibility is a concern.

monogramThe Purdue University Galleries monogram is the letters 
p-u-g joined together in 
a customized design. 
In certain circumstances, due to space limitations 
or certain applications, 
the UNF monogram may be used without the 
descriptor. Do not attempt to recreate the monogram 
using computer type fonts.

identity system

purdue university galleries 2007

primary palette

cmyk

Color is an important element to have a balanced and 
well known image. For that purpose, the identity colors 
of Purdue University Galleries have been created by six 
different ways. When combining colors, you may use these 
palettes as suggestions.

This technique is used to print materials, that due to the cost 
or other reasons, it is not possible to use the Pantone direct 
ink to print the identifier.

pantoneIt is used to print materials with plain inks. These are the 
corporative colors of Purdue University Galleries and should 
be used always if possible. The following color techniques are 
applied only if this one is not possible. 

primary color palette

purdue university galleries 2007

PANTONE DS 307-1 U

PANTONE DS 225-4 U

PANTONE DS 168-2 U

PANTONE DS 036-1 U

PANTONE cool gray 11 C PANTONE DS 087-1 U

rgbThese are the corporative colors for the broadcast of 
images on the screen. This is made for multimedia introduc-
tions, web-site, videos, etc

C:9  M:100  Y:95  K:2
R:216  G:24  B:42

C:73  M:16  Y:0  K:0
R:0  G:167  B:225

C:0  M:60  Y:100  K:0
R:245  G:130  B:31

C:53  M:32  Y:100  K:11
R:126 G:136  B:51

C:50  M:85  Y:0  K:0
R:143  G:73  B:156

C:57  M:49  Y:46  K:14
R:35  G:31  B:32

PUG 
The Identity (proposal) for Purdue 
University Galleries

IDENTITY
PROMOTION

digital print

8 1/2 x 11”, 14 pages



16 PUG 
An invitation posters, proposal, for 
Purdue University Galleries.

POSTER

digital print

23 x 37”



17 TRI SYSTEM
The TRY System contains three kinds of 
functional pens. (Sharp Pencil, Ball Point 
and Fountain Pen) It’s Including digital 
advertising brochure.

PAKAGE DESIGN
IDENTITY
PROMOTION

print, digital book, handcraft 

640 x 480 px
16 pages



18 NM ON THE SQUARE
Invitation Cards and Menu

IDENTITY
PROMOTION

digital print 
handcraft

a.  
5 x 5”

b.  
8 x 8”, 10 pages

A.

B.



19 CALYX
The Experimental Package Design for 
Calyx, which consists a decomposable 
paper pot and seeds with organic 
fertilizer.
 

PROMOTION
PACKAGE DESIGN

LOGO

acrylic painting 
digital print



20 WORKS IN IDENTITY
The Collection of Brand Identities

IDENTITY

various formats & sizes
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