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DIGITAL PUBLISHING

PROJECT DESCRIPTION
As e-readers are becoming more popular with time, magazines are shifting from printed copies to 
downloadable PDFs for your iPad.  These magazines are much more convenient to have multiple issues 
of at the touch of your finger, and allow for interaction between the reader and the company.  The 
designers can now use videos and slideshows, scrollbars to hold more text, and buttons to direct the 
reader elsewhere.  Each month’s issue can also be automatically downloaded to the buyer’s iPad, rather 
than having to go to the store to purchase each issue.  Not only are these convenient, but they are 
also cheaper for both the company and the consumer.  Printing costs are removed, which increases 
the window of opportunity for the designer.  Retina display screens make the images and text clear and 
realistic, also allowing for the reader to zoom in and out based on their own preference.

SCROLLBAR
This page displays a horizontal scrollbar for the viewer to slide through to 
view more images relating to the article. The instructions are written just 
below to direct the reader to scroll through the bar. 

INFO GRAPHIC
An info graphic is shown on this page to explain why Patagonia participates 
in Fair Trade by illustrating who they are benefitting. This gives the readers’ 
eyes a break from the articles shown on the previous pages.

SLIDE SHOW
This layout has been kept simple by leaving white space around the text and 
image.  The image is a slideshow with four separate articles of clothing, to 
demonstrate their products’ relationship to fair trade.

VIDEO
In addition to the article, a short artistic documentary is offered to give more 
information on Patagonia’s products and their effect on the environment.

INTRODUCTION PAGE
This page is kept very open in order to adhere to the simple design of the 
rest of the magazine.  It introduces the materials section with a straight and 
to the point layout.

HYPERLINK BUTTONS
This page is one of the most interactive pages in the magazine. Each image 
is a button that takes the reader directly to the Patagonia website. On the 
website, it gives a detailed description of each of the materials they use for 
their products.

patagonia interactive magazine

DIGITAL PUBLICATION 
e-publication for iPad

EDITORIAL DESIGN

adobe indesign
digital publications

1024 x 768 pixel, 18 pages 
(video included)
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ICON  
DESIGN

SCREENS

timer favoritesmap

S P A C E 
R A C E

TIMER

Timer with a sliding side-
menu to set the amount of 
time and an alarm. 

FAVORITES

Provides quick access to 
saved parking spots, or those 
recently visited.

SEARCH FUNCTION

The search function allows users to 
find parking spots by searching for a 
specific location. Users can sort park-
ing options by price or distance. Each 
parking location has a profile page 
with an in-depth description.

Space Race is a mobile app to ease the never-end-
ing struggle of finding the best parking space. 
A play on words, the name “Space Race” injects a 
sense of humor and allows for playfulness in design. 
The app’s features include a search function, maps 
and navigation, and a timer with an alarm.

MAP

Step-by-step navigation and 
an interactive map ensure us-
ers will find their spot in time.

Bailey Steele
GRPH 313: Interactive Media
Jun Shin
James Madison University

There is also a button dis-
played to quickly add more 
time to an already set timer.

Screens

DCWHIZ
Parking Application

What is this app?

This app was created to relieve the stress of finding a parking spot 
when driving into the busy streets of the District of Columbia.  The 
interface allows the user to type in their event destination and 
provides a list of parking options accompanied by price, distance, 
and spots still available.  In addition to finding parking spots, the 
app also has the ability to find the user’s car using GPS satellite.  
Can’t remember where you parked in the garage?  No problem.

Behind the Design

The interface of this app was designed to be incredibly simple and 
easy to read by the user with iOS 8 on the iPhone 6.  The icons 
play a major role in the accessibility, which have been made to be 
clean and recognizable.  

The four cool colors are used throughout each screen, which are 
easy on the eyes and blend well together.  The white text stands 
out on the dark background and gives the app a modern look.

 

Maps is the main icon that will be 
used.  It leads the user directly to a 
list of instructions, which includes 
destination address, choosing their 
parking, and finally an alarm.

My History shows a list of previous 
routes the user has chosen to take 
in order to remove the need to type 
in the same destination multiple 
times. The next screen leads to 
parking options.

My Cars shows a list of all the 
users’ current cars. By selecting 
one, the app is able to locate the 
car using GPS satellite.  The plus 
symbol in the top right corner 
allows for adding a car to the list.

The Help icon gives a list of 
detailed, written instructions for 
each of the other three icons.  This 
will clarify any confusion the user 
may have.

Icons

Maps My History My Cars Help

One of the first steps will be to enter 
the desired event address, then 
followed by additional specifications 
to narrow the search result.

Once the destination has been 
entered, a list of all available 
parking options will be shown. 
Along with its name, the number 
of spots available and its hourly rate 
are present.

By tapping each parking option, its 
exact location on the map will drop 
down.

Once a parking option is chosen, a 
timer will display the amount of time 
remaining before the driver must 
return to their car. They can add 
more time to the meter, turn off the 
timer, or begin a new action.

APPLICATION DESIGN
Parking Apps

INTERACTIVE MEDIA

http://educ.jmu.edu/~shinjb/apps/
Space-Race.mov

http://educ.jmu.edu/~shinjb/apps/
dc_whiz.mov

http://educ.jmu.edu/~shinjb/apps/Space-Race.mov
http://educ.jmu.edu/~shinjb/apps/Space-Race.mov
http://educ.jmu.edu/~shinjb/apps/dc_whiz.mov
http://educ.jmu.edu/~shinjb/apps/dc_whiz.mov
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H.

I.

J.

K.

L.

A. the name of the parking deck  
B. the amount of spots left in the parking deck (numerical)
C. a graphic representation of how full the lot is
D. recent updates on parking decks
E. buttons to other parking deck pages
F. icon/button to the stats page of the Warsaw deck
G. the number of spots total and the amount of spots taken
in the parking deck 
H. the icon/button to the navigation page
I. directions to the parking deck
J. distance to the parking deck
K. compass
L. icon/button to the parking spot counter page
M. buttons that switches graph from availability by hour to availabilty by week
N. slide through different dates to find  graph with desired information

The app consists of two main interfaces making it 
easy to navigate and intuitive.

The intro page 
alternates the 
introduction phrase 
based on time. 

THE JMU PARKING APP is a theoretical app made for James Madison University 
students. The app focuses on the four main parking decks on campus. These decks 
are known to be a hassle and can take up to 15 minutes to navigate through.

The app gives the current status of the parking decks and logs information on 
parking availability. It takes the collected data and turns it into usable information 
that makes it possible for the user to make educated decisions on when and where 
to park on campus.

THE JMU PARKING APP has sImple layouts, enhanced by color and subtle 
gradients that create a unique aesthetic. The color supports hierarchy making it 
easy for the user to differentiate from primary and secondary information. Each 

lot is color coded making them easy to discern.
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lot is color coded making them easy to discern.
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easy to navigate and intuitive.

The intro page 
alternates the 
introduction phrase 
based on time. 
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Interactive Media
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05 JMU Forbes Center Ad.
HTML Emails

WEB DESIGN 

The Thirty Nine Steps 
(html email)

Bryce Praught

School of Art, Design and Art History
James Madison University

GRPH 312 | Fall 12
Professor Jun Bum Shin

The Thirty Nine Steps 
(html email)

Bryce Praught

School of Art, Design and Art History
James Madison University

GRPH 312 | Fall 12
Professor Jun Bum Shin

HTML EMAIL

KATHRYN MINOCK

School of Art, Design and Art History
James Madison University

GRPH 312 | Fall 12
Professor Jun Bum Shin

HTML EMAIL

AMANDA JACOB

School of Art, Design and Art History

James Madison University

GRPH 312 | Fall 13

Professor Jun Bum Shin

Junior & Senior Year
(James Madison University) 

Adobe Dreaweaver
HTML 

digital media

GIL EVANS (html email)

EMMA DOWDY

School of Art, Design and Art History
James Madison University

GRPH 312 | Fall 12
Professor Jun Bum Shin



06 Year of the SNAKE
12-month calendar

ADVANCED TYPOGRAPHY

Senior Year
(James Madison University) 

digital print



07

MADISON DESIGN MUSEUM
Joshua Diaz

The purpose of this project was to design both a logo and website for the Madison Design 
Museum in order to exercise design perspectives such as information architecture, 
graphic design, experience design, navigation design and content design. The primary 
goal was to propose a new visual communications design appeal focusing of graphic 
design and experience design. In doing so the hope was to provide new ways to get 
around the information by making information logical and easy to find with prestine 
navigation and experience design. Apart from the primary goal was a very important 
secondary goal of providing quality content beyond text, such as images, animation, etc.

MADISON DESIGN MUSEUM
Web Design for Museum

Web Design

Senior Year

HTML & CSS

http://educ.jmu.edu/~shinjb/MDM/
http://jodishaz.com

http://educ.jmu.edu/~shinjb/MDM/
http://jodishaz.com


08 NAFSA: 
Association of International 
Educators

WEB DESIGN

Senior Year
(James Madison University)

Adobe Dreamweaver
HTML5 & CSS 3



09 KINETIC TYPOGRAPHY 
Sound Visualization

MOTION GRAPHICS

Junior & Senior Year
(James Madison University)

digital media

examples:
http://educ.jmu.edu/~shinjb/motion/

amanda_wilson.mp4

http://educ.jmu.edu/~shinjb/motion/

jena_thielges.mov

SOUND VISUALIZATION

GRPH 392  |  Spring 2012

Jun Bum Shin  

The Title Sequence that I chose to animate 
was Midnight in Paris. The corresponding 
musical score was “Bistro Fada” by Stephane 
Wrembel. Through animated line, and black 
and white shapes my goal was to capture 
the mysterious yet inviting mood of Paris at 
night during the 1920’s. In order to accentu-
ate the songs strong dancing rhythm I tried to 
handle each typographic element with similar 
precision and care correlating them as much 
as possible. I wanted the video to allude to the 
movement and tone that takes place in the 
film without articulating the plot verbatim.   

Jena Thielges

SOUND VISUALIZATION

GRPH 392  |  Spring 2012

Jun Bum Shin  

The font choices and the palette slected 
is meant to reflect the strong emotional 
quality in “What’s Happening in this World.” 
I used Oswald because it is the typeface 
of the Occupy Wall Street movement. 
Connecting Occupy Wall Street to this clip is 
appropriate because the views of this anti-
corporation, anti-plutocracy movement  
are aligned with the message in the clip.

Black, white, and mustard yellow were 
used because these colors are striking  
and aggressive, yet not entirely overbear-
ing. I wanted to convey the urgency of the 
message without overwhelming the viewer. 

sound visualization

GRPH 392 | Spring 2012
Jun Bum Shin

SOUND VISUALIZATION

GRPH 392  |  Spring 2012

Jun Bum Shin  

The song I chose to animate was “Little 
Bitty Pretty Thing” by Thurston Harris. 
My concept within this design was to 
channel the late 50’s and early 60’s . I 
wanted to capture the quirkiness of 
this generation by choosing an upbeat, 
familiar song and pairing it with a 
typeface I felt exemplified a retro 
aesthetic. The shaking throughout the 
video was to portray 2 aspects of this 
generation: the quick, fast paced, fun 
dance moves, as well as the  shakey 
nature of early tevelsion programs.

Kaitlin Kall

http://educ.jmu.edu/~shinjb/motion/amanda_wilson.mp4
http://educ.jmu.edu/~shinjb/motion/amanda_wilson.mp4
http://educ.jmu.edu/~shinjb/motion/jena_thielges.mov
http://educ.jmu.edu/~shinjb/motion/jena_thielges.mov
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399 Park Avenue
New York, NY 10022

www.sounbox.com

b
ox

 

.

  

KINDLE EBOOKS
kindle edition for ebooks, 26 covers, 
ebook trailer, and package design
 
DIGITAL PUBLISHING
PROMOTION DESIGN
ILLUSTRATION

Senior year
(James Madison University)

mobi
digital print
digital publishing

b
ox

399 Park Avenue
New York, NY 10022

www.sounbox.com

Brittany Sink
Art Director

so
un
db

ox

399 Park Avenue
New York, NY 10022

www.sounbox.com

so
un
db

ox

399 Park Avenue
New York, NY 10022

www.sounbox.com



11 COVER STORY
Media Cover Design 
(including self-portrait)

EDITORIAL DESIGN
DIGITAL PHOTOGRAPHY

Sophomore Year 
(James Madison University)

digital print & images



12 TYPOGRAPHIC PARAMETER
Modular Grid (six compositions)

INTRODUCTION TO TYPOGRAPHY 

Informed Function 

Objec
t an

d bo
dy

A lecture series exploring the relationship between object and use

Eva Zeisel
Frank Lloyd Wright

Jan Tschichold 
Monday, January 6

820 S Main Street
Duke Hall

Paul Rand
Charles and Ray Eames

Ludwig Miles van der Rohe  
Wednesday, February 15

235 Cantrell Avenue
Montpelier Hall

Form
 and

 Matte
r

Frank Gehry
Herb Lubalin

Philippe Starck
Saturday, March 23
90 Bluestone Drive

Moody Hall

Lectures are free and open to the public

Ergo
nom

ics &
 Eco

nom
ics

Sophomore Year
(James Madison University)

Adobe InDesign

digital print
8 x 8”

Introduction to Typography 
GRPH 206, Spring 12

Jun Bum Shin 
School of Art, Design and Art history
James Madison University

MODULAR GRID PROJECT 

Jacob Melton

Informed 
Function 

Object and body

Eva Zeisel

Frank Lloyd Wright

Jan Tschichold 

Monday, January 6

820 S Main Street

Duke Hall

Ergonomics and economics

Paul Rand

Charles and Ray Eames

Ludwig Miles van der Rohe

  
Wednesday, February 15

235 Cantrell Avenue

Montpelier Hall

Form and Matter

Frank Gehry

Herb Lubalin

Philippe Starck

Saturday, March 23

90 Bluestone Drive

Moody Hall

Lectures are free and open 
to the public

A lecture series exploring the 
relationship between object 
and use

Eva Zeisel
Frank Lloyd Wright
Jan Tschichold 

Paul Rand
Charles and Ray Eames
Ludwig Miles van der Rohe  

Frank Gehry
Herb Lubalin
Philippe Starck

Lectures are free and 

open to the public

Object and body

Monday, January 6

820 S Main Street

Duke Hall

Ergonomics 
and Economics

Wednesday, February 15

235 Cantrell Avenue

Montpelier Hall

Form and Matter

Saturday, March 23

90 Bluestone Drive

Moody Hall

INFORMED FUNCTION 
A lecture series exploring 
the relationship between 
object and use

DUKEHALL 235 Cantrell Avenue

MONTPELIERHALL 820 S Main Street

MOODYHALL 90 Bluestone Drive

Object &
 Body

Ergonomics & 
Economics

INFORMEDFUNCTION

Form &
 Matter

Paul Rand  Charles and Ray Eames  Ludwig Miles van der Rohe  

Monday, January 6

Frank Gehry  Herb Lubalin  Philippe Starck

Saturday, March 23

Eva Zeisel  Frank Lloyd Wright  Jan Tschichold

Wednesday, February 15

Lectures are free and 
open to the public

A lecture series exploring 
the relationship between 
object and use

Lectures are free and 
open to the public

Eva Zeisel

Frank Lloyd Wright

Jan Tschichold 

Paul Rand

Charles and Ray Eames

Ludwig Miles van der Rohe  

Frank Gehry

Herb Lubalin

Philippe Starck

object and body

ergonomics and economics

form and matter

Wednesday, February 15

235 Cantrell Avenue

Montpelier Hall

Saturday, March 23

90 Bluestone Drive

Moody Hall

Monday, January 6

820 S Main Street

Duke Hall

Informed Function
A lecture series exploring 

the relationship between 

object and use

Object and Body

Eva Zeisel

Frank Lloyd Wright

Jan Tschichold 

Duke Hall
235 Cantrell Avenue
Wednesday, February 15

Ergonomics and 
Economics

Paul Rand

Charles and Ray Eames

Ludwig Miles van 

der Rohe  

Montpelier Hall
820 S Main Street
Monday, January 6

Form and Matter

Frank Gehry

Herb Lubalin

Philippe Starck

Moody Hall
90 Bluestone Drive
Saturday, March 23

Lectures are free and open to the public

INFORMED 
FUNCTION 
A lecture series exploring the relationship between object and use

INFORMED
FUNCTION

Monday, January 6

Saturday, March 23

Wednesday, February 15
Paul Rand  Charles and Ray Eames  Ludwig Miles van der Rohe  

Montpeilier Hall
90 Bluestone Drive

Frank Gehry  Herb Lubalin  Philippe Starck

Moody Hall
820 S Main Street

Eva Zeisel  Frank Lloyd Wright  Jan Tschichold

Duke Hall
235 Cantrell Avenue

Form &
 Matter

Ergonomics & 
Economics

Object &
 Body

A lecture series exploring 
the relationship between 
object and use Lectures are free and open to the public



13 Year of the SNAKE
12-month calendar

ADVANCED TYPOGRAPHY

Senior Year
(James Madison University) 

digital print



14 Meet Your Type
Editorial Design

INTRODUCTION TO TYPOGRAPHY

Sophomore Year
(James Madison University) 

Adobe InDesign 

digital print
8 x 8”, 28 pages



15 CREATIVE MADNESS 
Editorial Design

TYPOGRAPHY II

Junior Year
(James Madison University)

Adobe InDesign
 
digital print
10 x 10”, 16 pages



16 TYPOGRAPHIC POSTERS 

INTRODUCTION TO TYPOGRAPHY 

Sophomore Year
(James Madison University)

Adobe InDesign

digital print
15 x 20”
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Paul Rand
Thoughts on Design  

October 17 

Frank Gehry
The Art of Architecture 

November 23

Jan Tschichold 

A Life in Typography
September 08    

EXPLORING THE RELATIONSHIP 
BETWEEN OBJECT AND USE

Department of Interactive 
Media and Graphic Design

235 Cantrell Avenue
Montpelier Hall
James Madison University

Lectures are free and 
open to the public

teaching you the fundamentals of typography in just one book.

meet
your
type

1450

Blackletter

The earliest printing 

types, these forms 

were based upon the 

handcopying styles 

then used for books in 

northern Europe.

1475

Oldstyle

Based upon the lowercase forms used by 

Italian humanist scholars for book copying 

(themselves based upon the 9th-century 

Caroline miniscule) and the uppercase 

letterforms found inscribed on Roman ruins. 

1500

Italic

Echoing contemporary 

Italian handwriting, the 

first italics were 

condensed and 

close-set, allowing 

more words per page. 

Although originally 

considered their own 

class of type, italics were 

soon cast to complement 

roman forms.. 

1550

Script

Originally an attempt 

to replicate engraved 

calligraphic forms, this 

class of type is not entirely 

appropriate in lengthy 

text settings. In shorter 

applications, however, it 

has always enjoyed wide 

acceptance. Forms now 

range from the formal and 

traditional to the casual 

and contemporary.

1750

Transitional

A refinement of Oldstyle 

forms, this style was 

achieved in part because 

of advances in casting 

and printing. Thick-to-

thin relationships were 

exaggerated and brackets 

were lightened.

1775

Modern

This style represents a 

further rationalization 

of Oldstyle letterforms. 

Serifs were unbracketed, 

and the contrast between 

thick and thin strokes was 

extreme. English versions 

(like Bell) are also know 

as Scotch Roman and 

more closely resemble 

transitional forms..

1825

Sans Serif

As its name implies, 

these typefaces 

eliminated serifs 

altogether. Although 

the form was firs
t 

introduced by 

Willia
m Caslon IV in 

1816, its
 use did not 

become widespread 

until th
e beginning 

of the 20th century.  

1900

Square Serif

Originally heavily 

bracketed serifs 

with little
 variation 

between thick and 

thin strokes, these 

faces responded to 

the newly developed 

needs of advertising 

for heavy type in 

commercial printing. 

As they evolved, 

the brackets were 

dropped. This class 

is also known as 

slab serif.

1990

Serif/

Sans Serif

A recent development, 

this style enlarges the 

notion of a family of 

typefaces to include 

both serif a
nd sans 

serif a
lphabets (and, 

often stages between 

the two).

TYPE 

HISTORY

THE ORIGINAL 

TYPEFACES



17 CAMPBELL’S SOUP 
pographic parameters 
(3 compositions)

INTRODUCTION TO TYPOGRAPHY 

Sophomore Year
(James Madison University)

Adobe InDesign 

digital print
10 x 10”

COMPOSITION 1 
Size: 10” x 10” 
Grid: 5x5 
Font: Univers 45 Light, Univers 67 Bold Condensed , Univers 
55 Roman
Size: 30pt, 38pt, 215 pt
Color: black and white

Campbell’s 
Condensed Soup

Great for Cooking

Cream of Chicken

Net Wt. 10 3/4 oz. (305g)

Mix soup & 1 can of water

Richer Soup: Use one can of milk or 1/2 can milk & 1/2 can water

Stove: Heat, stirring occasionally

Micorwave: Heat, covered, in micorwavable bowl on high 3 to 3 1/2 
minutes. Careful, leave in microwave 1 minute, then stir. 

Caution: Metal edges are sharp, recommend use by date on can 
end. Promptly refridgerate unused soup in separate container.

INTRODUCTION TO TYPOGRAPHY 
GRPH 206, Spring 12

Jun Bum Shin 
School of Art, Design and Art History
James Madison University

CAMPBELL’S SOUP
Hannah Gentry

COMPOSITION 1

Modular Grid

COMPOSITION 2

Modular Grid + Imagery 

COMPOSITION 3

Abstract Grid

nutritionfa
ct

s

Serv. Size ½ cup (120mL)
Servings about 3.5

100 calories
50 fat calories

INGREDIENTS: 
WATER, MUSHROOMS, VEGETABLE OIL 
(CORN, COTTONSEED, CANOLA, AND/OR SOYBEAN), 
MODIFIED FOOD STARCH, WHEAT FLOUR, 
CONTAINS LESS THAN 2% OF SALT, 
CREAM (MILK), WHEY, MONOSODIUM 
GLUTAMATE, SOY PROTEIN CONCENTRATE, YEAST
EXTRACT, FLAVORING, GARLIC.

Great for cooking
Cooked with care in the USA

Net WT. 14.75 OZ. (418g)

Total Fat 6g 9%  Sat. Fat 1g 5%  Trans Fat 0g  Polyunsat. Fat 4g
Monounsat. Fat 1g  Cholest. 5mg 2%  Sodium 870mg 36%  

Potassium 60mg 2%  Total Carb. 9g 3%  Fiber 2g 8%  Sugars 1g
Protein 1g  Vitamin A 0%  Vitamin C 0%  Calcium 0%  Iron 0%

*Percent Daily 
Values (DV) are 
based on a 2,000 
calorie diet.

cream of mushroom soup

Serv. Size ½ cup (120mL)
Condensed Soup
Servings about 3.5
100 calories
50 fat calories

WATER, MUSHROOMS, VEGETABLE OIL 
(CORN, COTTONSEED, CANOLA, AND/OR SOYBEAN), 
MODIFIED FOOD STARCH, WHEAT FLOUR, 
CONTAINS LESS THAN 2% OF SALT, 
CREAM (MILK), WHEY, MONOSODIUM 
GLUTAMATE, SOY PROTEIN CONCENTRATE, YEAST
EXTRACT, FLAVORING, GARLIC.

Net WT. 14.75 OZ. (418g)

*Percent Daily Values (DV) are based on a 2,000 calorie diet.
Total Fat 6g 9%  Sat. Fat 1g 5%  Trans Fat 0g  Polyunsat. Fat 4g
Monounsat. Fat 1g  Cholest. 5mg 2%  Sodium 870mg 36%  
Potassium 60mg 2%  Total Carb. 9g 3%  Fiber 2g 8%  Sugars 1g
Protein 1g  Vitamin A 0%  Vitamin C 0%  Calcium 0%  Iron 0%

mushroom

cooked withcare

cream of

soup

in the USA

50100

*Percent Daily Values (DV) are based on a 2,000 calorie diet.

Total Fat 6g 9%  Sat. Fat 1g 5%  Trans Fat 0g  Polyunsat. Fat 4g

Monounsat. Fat 1g  Cholest. 5mg 2%  Sodium 870mg 36%  

Potassium 60mg 2%  Total Carb. 9g 3%  Fiber 2g 8%  Sugars 1g

Protein 1g  Vitamin A 0%  Vitamin C 0%  Calcium 0%  Iro
n 0% ATER /

mush

W(CORN, COTTONSEED, CANOLA, AND/OR SOYBEAN), 

MODIFIED FOOD STARCH, WHEAT FLOUR, 

CONTAINS LESS THAN 2% OF SALT, 

CREAM (MILK), W
HEY, MONOSODIUM 

GLUTAMATE, SOY PROTEIN CONCENTRATE, YEAST

EXTRACT, FLAVORING, GARLIC.

COOKED WITH

CARE in

the USAC Nutrition Facts
Serv. Size ½ cup (120mL)
Condensed Soup
Servings about 3.5
100 calories

ingredients

alories
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Net WT. 14.75 OZ. (418g)
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18 MINIMAL LETTERFORM 
Letterform Studies

INTRO TO TYPOGRAPHY 

Sophomore Year
(James Madison University)

Adobe Illustrator 
Adobe InDesign 

digital print
11 x 14”
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1

LOGOTYPE AND WEBSITE RE-DESIGN
JAMES MADISON UNIVERSITY’S

SCHOOL OF ART, DESIGN, AND ART HISTORY

Lawler H. Watkins
GRPH 312/ Fall 2011
Professor Jun Bum Shin
The School of  Art, Design, and Art History
James Madison University

School   of  art,   design,   and  art  history

5

Client  requirements

REQUIREMENTS IN FEATURES

  James Madison University logo and copyright
 About JMU School of  Art, Design, and Art History
 Freequently Asked Questions
 Current events calendar/news update
 Links to James Madison University’s main pages
 Contact information
 Donations page
 

REQUIREMENTS IN CONTENT

 Welcome page and statement about the new program  
 Expose the competitive nature of  SADAH and art as a whole
 Course offerings and programs information
 How to apply and porfolio review
 Faculty contact information
 Maps and directions to SADAH buildings
 Promote a positive image of  the programs and curriculum
 Gallery information and visiting SADAH buildings

CLIENT REQUIREMENTS

School   of  art,   design,   and  art  history

10

RESEARCH

Research   4
SAVANNAH COLLEGE OF ART AND DESIGN

WWW.SCAD.EDU

 Nicely targets primary (prospective students) and secondary (already involved) markets
 Educators, community, alumni, corporate partners (additional helpful links)
 Primarily black and white design with blue spot color
 Color variety AND content driven by photographs
 Extreme order, clean
 Easy access to social media outlets
 Easy to apply AND shows deadline
 “MySCAD” link for community login

School   of  art,   design,   and  art  history

11

OLD WEBSITE FLOW CHART

Old   Website   Flow   Chart

School   of  art,   design,   and  art  history

12

Proposed   Website   Flow   Chart

PROPOSED WEBSITE FLOW CHART

School   of  art,   design,   and  art  history

41

WEBSITE SKETCHES

Website   Sketches

School   of  art,   design,   and  art  history

37

Website   Sketches

WEBSITE SKETCHES

School   of  art,   design,   and  art  history

35

Website   Sketches

WEBSITE SKETCHES

School   of  art,   design,   and  art  history

15

Proposed  Contents
HOME

PROPOSED CONTENTS

IDENTITY MANUAL
Personal Logo Design

IDENTITY 

Emily Cox

PROCESS BOOK
Process of Web Design

WEB DESIGN

Junior Year
(James Madison University)

11 x 8.5”, 42 pages



20

3

The primary logo design is the standard and should 

be used in all cases unless a conflict with color is 

encountered.  The grayscale version may be utilized 

when the use of color is not feasible.  

Though use on a light colored background is pre-

ferred, the color logo may be applied to a dark back-

ground when necessary.  The grayscale logo may only 

be displayed on a light colored or black background.  

No background should be used that includes colors 

that are in the design.

scalloped center circle

accent shadow

ribbon shapes

signature text

logo_ standard

4

The secondary logo color options are only for use 

when the primary colored logo is unrecognizable 

due to other similarly colored elements on the page.  

These logos may be applied to a light or dark colored 

background given the background does not include 

colors that are in the logo.  

logo_ alternate

19

Sketches pared down to favorites and refined in 

Illustrator.

process_ refined sketches

8

Listed are the combinations to produce the colors 

that appear in the standard logo (color and grayscale).  

The grayscale color pair should be used only in cases 

when the use of color is not feasible.

At all times the following rules must be observed:

The darker hue should be applied to the scalloped 

center circle and accent shadows of the left and right 

ribbons.  The lighter hue should be applied to the 

main shapes of the right and left ribbons.

Straying from the color pairs listed is not permitted 

unless the logo is left unrecognizable by color conflict. 

In this case, an acceptable alternate color pair should 

be used.  The two acceptable alternate color pairs are 

listed on the following page.
CMYK 0/0/0/77

RGB 95/96/98

Hex #5F6062

CMYK 0/0/0/44

RGB 159/161/164

Hex #9FA1A4

CMYK 0/100/38/3

RGB 229/14/99

Hex #E50E63

CMYK 0/55/8/0

RGB 244/144/175

Hex #F490AF

Pantone 425 U Pantone 423 U

Pantone 206 U Pantone 211 U

color_ standard

11

Variants that are prohibited include:

Tilting of the design, obstructing/cutting off the design, 

using colors that are not acceptable alternates, and 

stretching the design.

No tilting No obstructing/cutting off

No stretchingNo using unacceptable alternate colors

variants_ prohibited

13

      emily cox_ graphic design
a_  140 tamiami ct, west lafayette, in 47906
p_  765.490.8250
e_  coxem@purdue.edu

Dear Jane Doe:

Andipsum dipsum nostis nulpute magnissis niatie te molor adignis sequips uscipisit, sit vel ipsuscing 
ent lut lan ulla feugait augueraesto odolore doluptatio cons dolor sismodo luptatuero do od dolore 
magnim dolor auguero eu facilis ea core estrud eugiat velis ad tat dio odolor augue magna corting 

 lev ,tauqila tila tauqeselev meta teerolom etulod lsisit isinicnit erdneh nasmutauq ,te hbinev mine tiague
dolore faciduis dolore dignis dolorper il eugiamconsed deliquamcon henis alis atum duis at.

Bore del ute faccum vercill aorper sent alit, venis autet, quipsustio eugue vero dolore velendre euis nos 
nonse dolessim illa feum dolor sumsan ectet lortincin vulputat amet, qui esto conulput acil in eugait vel 
essequam zzriusto diam, velit wissit autat.

Obore dolor incip ea conummy nulput vel ullan henisim am in ute erciliqui ex ent et, quis augiat, 
commod tis enis num delit laor acing elis dolorer se eugue feu facinci liquis aut lut nulluptat er 
sum zzrit vulla consequis accum incidunt iusci blaortio odoloreet pratum veliquatie modit, quat. Ut 
nummodo exercilisl iriliqu ipsusto dolesequat. Ut wisl in ute consequam ad diam vulputpat lan hent vel 
doloreet utat ver si.

Vullaorem iusci blamcon seniamcommy nit iureetum dolore con ea faccum iureet prat. In utat acidunt 
nullum venismolum ing exer iusci bla augue magna consequi tem veliquis nostion utpat.

Nibh euipis esed ero doluptat. Ibh ex exeros exero dolesed dunt pratissi euis nismodipsum eu feuguerit 
ipisl incilla faccum am init praese tat velis augue corem iriliqu amconsequat. Magnim ipit in ea acincil 
esto et wisl esenim volenit lorem del ut aut la commy nibh eui tiniam iure mod tem vel ipisit, quis 
nonsequi blan exerosto odolorem il irit num vel dolore et irit aute te dolestrud tin hent utet ut praestrud 
ea faccum venim venim il er iustion sequipsum quat.

Do ea acilisis dolore min ercing endre consequat. Ero consequis ad euguerat, siscidunt laor sum 
iuscipis nullaoreet, velent ilit amconul laorperit lore diatum dui bla facipit irit alis ad dolorpe rostrud 
tem essequat praesequam, coreet ip er sim dit, velisim inciliquam, quis adigna feugue dolore et irillaor. 

Sincerely,

Emily Cox

Shown is the standard stationery letterhead with text 

at 50% original size.  Original measurements are 

included.

.5”

1.75”

.75”

1.375”

1.875”

3.375”

stationery_ letterhead w/ text

15

Shown is the standard business card’s front and back 

at 100% original size.  Original measurements are 

included.

stationery_ business card

      
e_  coxe m@purdue.edu
p_  765.490.825 0

a_  140 tamiami ct
      w. lafayette , in 47906

                 hi ther e. i’m emil y.

    i like designing , runnin g,

           and flying .

       give me a shout!

                 i ’d love to hear from you .

emily co x_ graphic desig n

.25”

1.75”

.125”

3.375”

.2”

1”

1.8”

18

Original sketches toward the beginning of the creative 

process.

process_ sketches

emily cox_ identity standards guide

IDENTITY MANUAL
Personal Logo Design

IDENTITY 

Emily Cox

IDENTITY SYSTEM
Standard Manual

INTRO TO TYPOGRAPHY 

Sophomore Year
(Purdue University)

11 x 8.5”, 24 pages
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JUN BUM SHIN 
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